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Wednesday schedule
BEGINNING OF THE DAY

From gaming to mainstream
02/12
13:15
13:30

CHANNEL 2
Five short years ago, Discord started as a better way to
talk with friends while playing online games. Today,
more than 100 million people from sneakerheads to
teachers turn to Discord to talk with their communities
and friends. The transformation from a singular usecase to a new identity as a broader communications
service has come with the challenges of keeping
Discord safe. Jason talks transformation and tells us
what's next.
Jason Citron (Discord)
Ina Fried (Axios)

02/12
13:50
14:05

Has social media found its
soul ?
CHANNEL 2
Social media really came into its own this year,
providing us all with some much-needed positivity and
connectivity, and – for those on the margins of society –
support. In this talk, hear from Tumblr CEO Jeﬀ
D'Onofrio a he discusses how 2020 has focused our
minds into building and serving online communities,
and how a tough year changed our social media
landscape for the better
Jeﬀ d'Onofrio (Trumblr)

How to sell a great story
02/12
14:05
14:25

CHANNEL 4
It all comes down to storytelling. Setting the narratives
straight for a new product or a spin-oﬀ? Let
experienced raconteurs lead the way.
Steﬃn Czerny (DLD conference)
Amit Bendov (Gong.io)
David Schneider (That Lot)

All Triller, no ﬁller
02/12
14:50
15:00

CHANNEL 2
It's been quite a year for Triller. The short-form video
creation and music discovery app has been around
since 2015, but it has been 2020 when things have
really started to pop. Dubbed the 'adult TikTok', its
celebrity investors are expecting it to be even bigger
than its Chinese rival. In this talk, Chairman & co-owner
Bobby Sarnevesht will tell us what sets Triller apart, and
what it's like helming one of the world's hottest apps.
Bobby Sarnevesht (Triller)

02/12
15:00
15:20

Things you can learn from the
Acapulco cliﬀ divers
CHANNEL 2
Large crowds gather to watch the Acapulco cliﬀ divers
in Mexico jump 35 metres into the sea. The mastermind
behind Burger King's ingenious and daring campaigns
tells us how these divers give him ideas and inspiration.
Fernando Machado (Burger King)

02/12
15:50
15:55

Changing the way brands
engage with mobile
consumers
CHANNEL 2
This talk will showcase a rising star from the global
startup scene, and highlight how they've grown
exponentially over the past 12 months.
Brian Long (Attentive)

02/12
16:15
16:35

Ask not what your brand can
do for you...
CHANNEL 2
Brands need to have meaning in people's lives now
more than ever. Are they the vehicle that can help bring
about positive change? Let's ask some of the biggest
brands in the world.
Jane Wakely (Mars)
Jennifer Rooney (Forbes)
Pedro Earp (Anheuser-Busch InBev)

02/12
16:55
17:15

What next for Barbie? Mattel
at 75
CHANNEL 2 CREATORS
The company behind Barbie turns 75 this year. CEO
Ynon Kreiz will be discussing the legacy of this iconic
toy brand, Mattel's purpose-led approach, how the
company has embraced diversity and gender
empowerment, and the plans for the next 75 years.
Ynon Kreiz (Mattel)
Stephanie Mehta (Fast Company)

Opening Saturday Night Live
02/12
17:40
18:00

CHANNEL 2
Acclaimed Pentagram designer Emily Oberman has
been creating the opening title sequence for Saturday
Night Live for 25 years. She takes us through the
development of working with a world-famous TV show
for a quarter of a century, and why designing the titles
for the new 46th season was the most challenging
experience yet.
Jason Citron (Discord)
Ina Fried (Axios)

02/12
18:20
18:35

Design driven innovation in a
post-Covid age
CHANNEL 2
The chief design oﬃcer of global beverage and food
giant PepsiCo, Mauro Porcini, discusses the value of
design thinking in a post-Covid world, and what you
need to do to avoid being overtaken by a 'disrupter'.
Mauro Porcini (PepsiCo)

02/12
20:05
20:30

Technology – why we’re still
believers
CHANNEL 1
Facebook is used by billions of people in diﬀerent local
contexts who live with varying economic and social
conditions. Mike Schroepfer, Facebook’s CTO, will talk
about why he believes the social media company, and
others, must continue to build and apply tech to
address societal and economic issues. Mike will also
share his vision for future computing platforms, and
discuss why advances in AR, VR and AI will make
responsible innovation even more important in the
coming years.
Mike Schroepfer (CTO Facebook)
Jeremy Kahn (Fortune Magazine)

02/12
20:45
21:00

Engaging your audience in
2021
CHANNEL 2
World Cup winner Gilberto Silva and TruChallenge
founder Tim Chase discuss how brands, athletes and
inﬂuencers can engage audiences in these
disconnected times.
Gilberto Silva (World Cup Winner at Brazil)
Tim Chase (TruChallenge)
Rob Harris (The associated press)

Thursday schedule
BEGINNING OF THE DAY

03/12
13:20
13:35

AC Milan: Building a brand
beyond the beautiful game
CHANNEL 2 CREATORS
AC Milan is one of the biggest and most prestigious
teams in world football. The Rossoneri has ambitions to
branch out beyond the beautiful game and become a
global force in the world of entertainment and pop
culture. CEO Ivan Gazidis outlines the plans, and gives a
unique insight into how Jay-Z's Roc Nation, and DJ
Khaled, can help them on the journey.
Ivan Gazidis (AC Milan)
James Horncastle (The Atletic UK)

The Lamborghini experience
03/12
14:05
14:20

CHANNEL 2 CREATORS
Jump behind the wheel and see how Lamborghini is
creating a unique digital experience for you.
Katia Bassi (Lamborghini)

03/12
14:40
14:55

Digital brand experience in
2020
CHANNEL 2 CREATORS
This year drove the importance of ecommerce and
digital design to the forefront like never before. Wolﬀ
Olins CEO Sairah Ashman and the chief design oﬃcer of
the BBC, Ellie Runcie, pinpoint lessons from this new
era of digital connections between brands and their
customers, which dawned in 2020. Sairah and Ellie will
also forecast likely trends for 2021.
Sairah Ashman (Wolf Olins)
Ellie Runcie (BBC)
Martin Swant (Forbes)

03/12
14:55
15:15

Parallel universes: Video
games' relationship to pop
culture
CHANNEL 2 CREATORS
This session focuses on how gaming inﬁltrates and
inﬂuences popular culture. From attending virtual
concerts in Fortnite to decking out your avatar in OﬀWhite gear in Animal Crossing, video games continue to
leave their mark on every creative industry, including
fashion, music, and ﬁlm.
Virgil Abloh (Louis Vuitton)
Jens Hilgers (BITKRAFT Ventures)
Cam Wolf (GQ)

Take-aways from 2020
03/12
15:15
15:25

CHANNEL 2 CREATORS
The CEO of Deliveroo, Will Shu, will discuss how the
food delivery sector has responded to the pandemic.
He'll also reﬂect on the future of the industry and how
the gig economy can be reﬁned for the beneﬁt of all.
Will Shu (Deliveroo)

03/12
15:55
16:20

Does sustainability have a
branding problem?
CHANNEL 3 SOCIETY
This session will explore whether sustainability is in
need of a branding makeover. Lush chief sustainability
oﬃcer Ruth Andrade, designer and founder Brian
Collins, and Pia Heidenmark Cook, the chief
sustainability oﬃcer of Ikea, will also discuss how we
can inject pace into the campaign against climate
change.
Brian Collins (Collins)
Ruth Andrade (Lush)
Nelufar Hedayat (Doha Debates)
Paid Heidenmark Cook (Ikea)

CX design post-covid
03/12
17:10
17:25

CHANNEL 2 CREATORS
Has lockdown transformed how we interact with our
favourite brands, or has it simply eliminated those
without a unique online personality? These experts
discuss what 2021 holds for the customer experience.
Daniel Leyser (Meta Design)
Pete Stein (Merkle)
Debbie Millman (Matters Media)

03/12
17:25
17:35

Transform your business with
workspace design
CHANNEL 2 CREATORS
In the current environment, with change, the only
constant, companies must rely on their brand purpose
to inform decision making, inspire change, and
successfully navigate the turbulence. It is also vital in
guiding employees, helping them work diﬀerently,
change behaviours, and embrace new states of normal.
But even the best companies can overlook one of their
most powerful transformational tools: the workplace.
Join Jane Geraghty, CEO of LANDOR & FITCH to
explore the six imperatives of workspace design:
culture, interaction, function, sustainability, space and
technology.
Jane Geraghty (Landor & Fitch)

03/12
17:55
18:10

Brand building: Lessons from
a Panda
CHANNEL 2 CREATORS
Standing out from the crowd is crucial to the success of
any company. By analysing the new identity that he's
created for esports organisation Panda Global, branding
expert Sagi Haviv will oﬀer winning insights that can be
applied to any industry. Joining him will be the CEO of
Panda Global, Alan Bunney.
Sagi Haviv (Chermayeﬀ & Geismar & Haviv)
George Slefo (The trade desk)
Alan Bunney (Panda Global)

03/12
18:25
18:45

Space: The next frontier for
experience design
CHANNEL 2 CREATORS
Commercial space travel and tourism will soon be a
reality, and Jane Poynter, CEO of Space Perspective,
has a unique view on what they can oﬀer humanity. She
and Lizzy Sonenfeld, Partner at creative agency Two
Things, discuss the transformative experience of seeing
Earth in space and designing a customer journey that
centres on the human, emotional beneﬁt of space
travel.
Lizzy Sonenfeld (Two Things)
Jane Poynter (Space Perspective)
Jeﬀ Beer (Fast Company)

Why I left StockX
03/12
19:20
19:30

CHANNEL 1 CENTRE
Josh Luber, co-founder of StockX (an online
marketplace and clothing reseller that has transformed
the sneaker industry), will tell the story of how he built
up the StockX brand from nothing to where it is today,
and why he then left it all.
Josh Luber (StockX)

03/12
20:55
21:10

Peloton’s connected ﬁtness
revolution
CHANNEL 3 SOCIETY
The pandemic has accelerated consumers' exodus
from gyms, rapidly expanding the at-home ﬁtness
category. Peloton, often described as the pioneer of
connected ﬁtness, had a nine-year head start in the
space, and now has a global community of 3.1 million
members. In this session, Peloton co-founder and COO
Tom Cortese will give insight into the ﬁtness industry’s
inevitable shift into the home, and the role that ﬁtness
technology plays in fulﬁlling the human need for
connection, convenience and community.
Tom Cortese (Peloton)

Friday schedule
BEGINNING OF THE DAY

04/12
13:00
13:10

Live streaming trends: From
Asia to the world
CHANNEL 2 CREATORS
Bloggers, vloggers, streamers and inﬂuencers... In 2020,
there are myriad ways we can express ourselves online
and, ultimately, use that creativity for ﬁnancial gain. But
how realistic is a career in online content creation? And
is there another way to build and serve an online
community? In this keynote, hear from Hirofumi Ono,
CEO of Japan's largest streaming company, M17, on
how the platform is facilitating the next generation of
content creators.
Hirofumi Ono (17Live)

04/12
13:10
13:25

Esports: Seeking that
competitive advantage
CHANNEL 2 CREATORS
In this ﬁreside hear from Ralf Reichert, founder and CEO
of ESL, the world's largest esports league company,
about how they weathered the storm of COVID 19 and
where the industry goes in 2021.
Ralf Reichert (ESL)
Dave Their (Forbes)

04/12
13:40
14:00

Cameo: NSYNC with a famecrazy public
CHANNEL 2 CREATORS
Cameo has been one of the stand out apps of 2020.
Lockdown and restrictions have resulted in us having
more time on our hands. For celebrities and
entertainers, those same restrictions have meant
limited ways for them to ply their trades. Enter Cameo,
the app that lets you buy personalised greetings from
celebrities. But is there growth potential in the idea?
And what does it say about the public's obsession with
celebrity?
Steven Galanis (Cameo)
Ilya Fushman (Kleiner Perkins)
Lance Bass (Cameo)

04/12
14:35
14:50

How tech reinvents the brands
you love
CHANNEL 2 CREATORS
Burberry was one of many luxury brands staring down
the barrel of uncertainty six months ago, when Covid-19
closed all retail stores. However, from streaming to CGI,
the brand adapted quickly. Join this conversation to
discover what luxury needs from tech to survive, and
how tech is beneﬁting from luxury.
Mark Russel (Vogue)
Mark Morris (Burberry)

04/12
18:15
18:25

Covid coverage: The devil's in
the data
CHANNEL 3 SOCIETY
This session illustrates how data journalism is on the
frontlines of the ﬁght against covid and covid-based
misinformation. Leading the charge for the
"independently informed", John Burn-Murdoch explains
the pains and purpose behind the process, and how his
work ensures governments can't spin statistics.
John Burn-Murdoch (Financial Times)

Marketing in 2021
04/12
20:15
20:30

CHANNEL 1
What are the key marketing trends to watch out for
over the next 12 months?
Frank Cooper (Blackrock)
Gail Heimann (Weber Shandwick)

